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Introduction

Background

Like any person, a company'’s identity is what sets it apart from all
others. It sets the style and tone for how we interact with everyone
from suppliers to clients.

We decided to create a new brand identity in order to mark a clear,
new stage in our development that is aspirational. We also want to
communicate more effectively with

all our audiences including staff, suppliers and clients.

Further information

Our new brand identity is made up of a number of elements each of
which is described in detalil in these guidelines. If you require any
more information please contact Stephen O’Reilly on

020 7502 7355 or

email stephen@loud-marketing.co.uk.
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Naming and writing style

Naming

It is important to remember that whilst the new logotype uses only
the word Grafik the name of the business is Grafik Architecture. This
is the name that must be used it all communications when referring
to the business including when answering the phone.

Grafik Architects Limited and Grafik Design Limited as legal names
only and should be used only where appropriate.

Writing style

Capitals should only be used for the first word in a sentence or
heading and where grammatically necessary, e.g. for proper nouns,
names etc.

The tone of voice is all written communications should be informal,
using the first person singular (I am...) and plural (We are...). When
referring to another person or organisation use the second person
(You are...). By doing this the letter, email or other document is more
accessible. Always avoid using the third person (They are... or Grafik
Architecture is...) as this becomes stilted and, after all,
communication is always between people.

You should recreate an email signature using the following format in
Arial 10pt.

Name Surname
Grafik Architecture

South East Office

Station Court T +44 (0)1277 658233
Radford Way F +44 (0)1277 658234
Billericay info@grafikuk.com
Essex CM12 0DZ www.grafikuk.com

London Office

Zetland House T +44 (020 7749 7700
Unit E Ground Floor F +44 (0)20 7739 7502
5-25 Scrutton Street  info@grafikuk.com
London EC2A 4HJ www.grafikuk.com

Disclaimer

This communication and any documents accompanying it contain
confidential information belonging to the sender, which is privileged.
The information is intended only for the use of the named recipients.
If you are not the intended recipient you are hereby notified that any
disclosure, copying, distribution or taking of any action in reliance on
the contents of this emailed information is strictly prohibited. If you
have received this email in error, please immediately notify us by
telephone on 01277 658233.
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The logotype

The GRAFIK logotype is made up of the word GRAFIK,
which always appears in white, encased in a solid block
(the logotype). The type and the block have a unique size
relationship which should never be tampered with and no
attempt should be made to typeset or recreate the
logotype. The logotype should only be reproduced from
approved digital artwork.

For reproduction purposes 2 versions of the logotype have
been created:

1 Bleed version

This version is designed for usage where the logotype
bleeds off the right hand edge of a page (e.g letterhead,
business card etc) — this is the preferred version. The tick
marks provide a positioning guide for the edge of the page
and should not be reproduced as part of the logotype.

2 Non-bleed version

This version is designed for instances where it is not
possible to bleed the logotype off the right hand edge
(non-bleed advertisements, website, drawing panels etc). It
can be positioned ranged right against a border.

Recommended and minimum sizes

Recommended sizes have been established

for stationery and are shown on this page.

Other sizes are given within individual applications. A
minimum size for reproduction of the logotype has been
set at a block width of 29mm as shown on this page.
There is no maximum size as long as clear space is
adhered to.

> as graphic devise and bullet point

The A of GRAFIK rotated through 90°to create an arrow,
can be used as a graphic devise, either as a directional
arrow (as on the cover of these guidelines) or as part of an
overall design.

When typeset as a bullet point on documents or
presentations (see Website and PowerPoint pages) use
keystroke commands shift + full point, in whichever font is
being used (Helvetica or Arial).

GRAFIK

GRAFIK

GRAFIK

GRAFIK

> >

Pantone® 300

Black

30%
Pantone® 300

30%
Black
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Recommended size for letterhead and compliment slip

GRAFIK

48mm ‘

Recommended size for business cards

GRAFIK

38mm |

Recommended Minimum size

GRANAFIK

GRANAFIK

29mm |

Digital versions of the logotype and
the graphic arrow are available in
various formats.
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The logotype is displayed to best effect
when it is positioned in clear space. This
ensures its integrity and visual
independence.

To achieve this, a minimum clear space area
has been defined. This space should be kept
clear of all type, graphic elements, rules and

illustrations and photography.

The minimum amount of clear space
required is in direct proportion to the size at
which the logotype is to be used. Whatever
size is used, the minimum clear space
required always equates to the distance
between the baseline of the word GRAFIK
and the top of the block.

The keyline around the logotype on this page
indicates the minimum clear space and
should not be printed.




Colour

Reproducing logotype in colour

The logotype can only be reproduced in
Pantone® 300 and colour systems to
emulate this colour (i.e CMYK, RGB etc as
described) or black, when colour printing is
not available. Tints of these colours should
never be used in printing the logotype.

Primary colour palette

This colour palette most defines the Grafik
identity and should be the first choice colour
scheme.

Tints of these colours can also be used in
text, graphics and backgrounds etc.

Secondary colour palette

This colour palette is to be used to give extra
emphasis in documents and is used to
compliment the primary colour palette.

These colours can be used as solid or tints
in text, graphics and backgrounds etc.

Using more than one secondary colour
colour on any one page should be avoided.

Logotype colours

GRAFIK

Pantone® 300 I

GRAFIK

Black

Primary colour palette

Pantone® 300 Black Pantone® 877
CMYK 100-44-0-0 CMYK 0-0-0-100

RGB 0-113-185 RGB 0-0-

WEB #0071b9 WEB #000000 WEB #8c9595

60% tint FRILZR1E CIOPZRin 8 30% tint 30% tint

CMYK 50-35-35-5
RGB 140-149-149
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Secondary colour palette

30% tint

Pantone® 3025
CMYK 100-17-0-51
RGB 0-87-130
WEB #005782

CIOMZR 18 30% tint

Pantone® 146
CMYK 0-43-100-33
RGB 183-122-0

WEB #b77a00

[SOFZR il 30% tint

Pantone® 666
CMYK 31-30-0-7
RGB 176-171-204
WEB #b0abcc

30% tint

Pantone® 3275
CMYK 95-0-47-0
RGB 0-156-149

WEB #009c95

[SFZRil A 30% tint



Logotype usage

This page illustrates how the
logotype should and should not
appear.

Permitted usage of the
logotype

The preferred appearance of the
logotype is in Pantone® 300 or,
CMYK and RGB versions of
Pantone® 300, on a white
background. The logotype can
also appear in black when colour
printing is not available.

The logotype can be placed on
an image but only when the
background to the image is no
greater than 20% strength of the
solid colour and ‘clear space’
guidelines are observed.

Logotype abuses

GRAFIK

To emphasise and preserve the

integrity of the identity, the

logotype should never:

- be placed on an image, other
than as already described

or

- have an outline added or be
reversed out as illustrated

The logotype should never be
tampered with either by changing
the GRAFIK wording or
repositioning it within the block.

The colour of the logotype block
or the type should never be
altered.

The logotype should never be
distorted for visual effect.

GRAFIK
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Typography

45 Helvetica Neue Light

45 Helvetica Neue Light is the main
text face. It can also be used for titles,
at larger type sizes.

55 Helvetica Neue Roman

55 Helvetica Neue Roman should only
be used to give emphasis within

text. It should not be used for blocks
of text or headlines.

75 Helvetica Neue Bold

75 Helvetica Neue Bold should be
used for headings within text, larger
type or headlines.

Arial

Standard PC versions of Arial should
be used for presentations created in
PowerPoint and all letters

faxes and other such communications.

Arial is selected because of its
similarity to Helvetica Neue and its
availability on PCs.
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45 Helvetica Neue Light

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz.,:?!‘0123456789
This is the main text and title face. All text should be set range left, ragged right.

55 Helvetica Neue Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz.,:?!1‘0123456789

This weight is for interim emphasis it should be used where text needs to be
highlighted, italics should not be used.

75 Helvetica Neue Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,:?!‘0123456789

This weight is for headings within text, larger type or headlines.
Arial Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz.,:?1'0123456789

Should be used for text in letters, faxes and similar communications.
Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz.,:?'0123456789

Should be used for text in letters, faxes and similar communications.

Arial Bold

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz.,:?1‘0123456789
Should be use for headings in text in letters, faxes and similar communications.



| etterneads and continuation

Print specification

[tem: Letterhead

Size: A4

Material: Advocate
Smooth Xtreme White
120g/m?

Colours: 2 colour

(Black and Pantone® 300)
Printed one side only

Print specification

[tem: Continuation

Size: A4

Material: Advocate
Smooth Xtreme White
120g/m?

Colours: 2 colour

(Black and Pantone® 300)
Printed one side only

Continuation
Logotype to appear in
same size and position.
No other details to be
printed.

Word processing

versions (in Arial) are
available for in-house
generation of letters.
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30 36 96 ‘ 48 ‘ 162
12 ‘
Grafik
Station Court T +44 (0)1277 658 233
Radford Way F +44 (01277 658 234 G Q/\F I K
Billericay design@grafikuk.com
Essex CM12 0DZ www.grafikuk.com
48 Company name
75 Helvetica Neue Bold 8/10pt
Address details
45 Helvetica Neue Light 8/10pt
Text aligns with top of logotype
r Example
Example Company
Example Address
Example Address
33 Example City and Postcode
1 June 2008
9 Letter

o<}

Dear Mr Example,

This is an example of the layout for letters. The text is set in Helvetica, 9pt on 12pt line feed, ranged left

to a maximum line length of 158mm.

The recipient address block is set 60mm down from the top of the page (this measurement aligns with the top

of the initial caps) and 30mm in from the left.

There are double line spaces between the address block and the date, and the date and the salutation and a
further single line space between the salutation and the subject. Paragraph spaces are set as a single line

space thereafter.
The subject information is set in Helvetica Bold.

Yours sincerely

Sender’s Name
Sender’s Job Title and Discipline (discipline optional)
Sender’s e-mail address (optional)

Company name

75 Helvetica Neue Bold 6/7pt
Regional address and legal details
45 Helvetica Neue Light 6/7pt
3.5pt line space between company
and office details

ture
© Grafik Architects Lid Station Court Radford Way Billericay Essex CM12 0DZ
rafk Design Ltd Zetiand House Unit E Ground Floor 5-25 Scrutton Street London EC2A 4HJ

Grafik Architects Ltd. Registered Office: 142 New London Road Ghelmsford Essex CM2 0AW Registered in England No. 04220971

L Grafik Design Lid. Registered Office: 142 New London Road Chelmsford Essex CM2 OAW Registered in England No. 05909731




Compliment slip and business cards

Print specification

[tem: Compliment slip
Size: 99mm x 210mm
Material: Advocate Smooth
Xtreme White 120g/m?
Colours: 2 colour

(Black and Pantone® 300)
Printed one side only

Print specification

[tem: Business cards

Size: 55mm x 85mm
Material: Advocate Smooth
Xtreme White 330g/m?
Colours: 2 colour

(Black and Pantone® 300)
on one side

Solid Pantone® 300 on
reverse.

Alternatively additional
contact details

or foreign language
versions of contact details
could print on the reverse
and would follow the same
layout as the front.

Company name:
Helvetica Neue Bold
8/10pt

Address details
Helvetica Neue Light
8/10pt

Text aligns with top
of logotype

with compliments
Helvetica Neue Light
10pt

Name: Helvetica
Neue Bold 8pt
Qualifications
Helvetica Neue Light
5.5pt

Title: Helvetica Neue
Light 7/8.5pt

Company Name:
Helvetica Neue Bold
7/8.5pt

Address: Helvetica
Neue Light 7/8.5pt
4.25pt line space
between address
and telephone
details. Text aligns
with GRAFIK.
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30 36 9 48
12
Grafik Architecture
Station Court T +44 (0)1277 658 233 G R /\l: | |.<
Radford Way F +44 (0)1277 658 234
Billericay design@grafikuk.com
Essex CM12 0DZ www.grafikuk.com
with compliments
10
5 47 ‘ 38
4
13.5
ee Corbett
Managing Director rafik Architecture
Station Court
Radford Way
Billericay
Essex CM12 0DZ
T +44 (01277 658 233
M +44 (0)7764 233876
F +44 (01277 658 234
lee.corbett@grafikuk.com
www.grafikuk.com
4
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Brochure layout — A5 portrait

| 8 | 18 |4 18 13 8
Typographic grid H H ‘

BOUT (Grafk Argh

ecture

‘ =

A5 (210 x 148mm)
Using the typographic grid

will enable you to create a 13 radtice Profile s o I ke
strong design, with A O A
consistent hanging lines for 4 e o e K
images and text which can e "” S P R P
run throughout the s ot B A B o ey g
document. It will also reduce — artosor fsqpine. O s L‘Xgﬁ g!: g::
the amount of variation bje:nan s o adifana | fnalanefachs
between documents. [ et el o g

Each page including the
cover is divided into 8
vertical columns with a 4mm
gutter and 8mm left and
right margins. The page is
also divided horizontally into Recommended text size
12 rows with 4mm gutters. 8.5/10pt

This creates a grid made up
of 18mm cells. Images and
text is can be layed out on
this grid.

Practice Profile

These illustrations
demonstrate how the foou G eneste e Oupeson LR e S e

practice profile is designed
K . , T e Practice Profile
using the A5 portrait gnd, apply o achiects and Seclors, 2 well a3 1Gotetn e commerci word,  which e o ol and o
SR e i
S o et s s R e
orh o ha Gy Sorvices ncudes: ity Vi a posii contibuton (o which o o oulro and our o v st Guoesgruia T @074 7T0)
studies, mater planning, our ful the design and construction of  priorities, are: @ o o us please send your OV UntE, Ground Floor  design@grafkuk.com
Sora s . s s o e i
S e
ensure we provide the best the client's brief and are amazing - personal development South East office
D Tt
g




Brochure layout — A4 portrait

Typographic grid

A4 (297 x 210mm)

Using the typographic grid
will enable you to create a
strong design, with
consistent hanging lines for
images and text which can
run throughout the
document. It will also reduce
the amount of variation
between documents.

Each page including the
cover is divided into 8
vertical columns with a 4mm
gutter and 11mm left and
right margins. The page is
also divided horizontally into
12 rows with 4mm gutters.
This creates a grid made up
of 20mm cells. Images and
text is can be layed out on
this grid.

A4 documents (cover and
page layout)

These illustrations
demonstrate how A4
documents are designed
using the A4 portrait grid.

InDesign templates have
been created for in-house
production of documents.
Preprinted front and back
covers for these
documents, are available.

i

20

20

4

20

20
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Recommended text size
9/11pt

Express...(12pt Arial Bold)
Competition....(12pt Arial Bold)
Date....(12pt Arial)

he Ta

Cts (19pf Arial)

{2t Arial Bard)

{12pt Arigl Bold)

ondon 14
focay 21

AT

Enus 30 s

ompany ag}
years

5000000+

fame 12114
|Location 12/

Aral bId
4 Arial

AT

R | i 1

e
e

fame 1274/ Aial bid
LLocation 124 Arial

AT

L s




Brochure layout — A3 landscape

12| 21 |4 21
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Typographic grid
A3 (297 x 420mm)

Using the typographic grid

will enable you to create a 21
strong design, with

consistent hanging lines for
images and text which can
run throughout the

Expression...(16pt Arial Bold)

Competition...(16118pt Arial Bold)

Date..(16pt Arial)

document. It will also reduce
the amount of variation

between documents.

Each page including the

cover is divided into16
vertical columns with a 4mm A .
ecommended text size

gutter and 12mm left and 9/11pt
right margins. The page is

also divided horizontally into

12 rows with 4mm gutters.
This creates a grid made up

of 21mm cells. Images and

text is can be layed out on
this grid.

A3 documents (cover and

page layout)

These illustrations
demonstrate how A3

documents are designed

using the A3 landscape grid. '

InDesign templates have
been created for in-house & = _
production of documents. b —

tame T5(T8pt Arlal Bold
|Locatiof {6/18pt Arfal

Preprinted front and back T L),

s 16785t Ala)
Locatir) 16118t Arlal

covers for these

e
5

documents, are available. "'-‘_, \ el

‘
i Ay
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These illustrations demonstrate how
the grid system enables you to
create varied yet structured layouts.
Images can vary in size from a single
cell up to full page. Text can be set
on either left or right hand pages but
always on the outside edge of the e e
pages, away from binding. \ AN i

Name 12112/ Arial bid —
lLocation 12114 Arial Y

farme 12114/ ATial b1
lLocation 12/14 Arial

-

I AR T

When laying out pages it is advisable Tk hrita

not to fill all the available white space \) T =R o
as this will produce cluttered designs. o N e
White space helps the reader to : &

focus on the text and images.

A

A4 double page spread. Text on left
hand page. 2 columns of text, each
column spanning 2 cells.

B

A4 double page spread. Text on
right hand page. 1 columns of text
spanning 2 cells. c

Note: On A4 portrait documents the
minimum column measure should
be 2 cells (44mm), and the Nare 16185t Ar{al Botd o] r -v--q' —

Locatior) 16/18pt Arfal

maximum 4 cells (92mm). ==

hand page. 2 columns of text, each il sy g 5
column spanning 3 cells. ;

¢,
\

LB
-

x 7 NN 1
A3 double page spread. Text on left s | e - ! : : .
.

the minimum column measure o ‘ - = Ny
should be 3 cells (71mm), and the pedeiriyl " '
maximum 6 cells (146mm).

Note: On A3 landscape documents ) : _ ! B . Ny » ._..

InDesign templates have been
created for in-house production
of documents. Preprinted front . - A
and back covers for these g =1
documents, are available. & S8 _4




PowerPoint presentations

Layout of PowerPoint
presentations

The slides are designed to provide a
simple consistent presentation of
different information.

The logotype always appears in the
same size and position, while the
headings and text are laid out to the
same grid structure which divides
the slide into 6 columns and 6 rows
horizontally.

Standard PC versions of Arial should
be used for presentations.

PowerPoint templates are
available for in-house production
of presentations.
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Presen
28pt A

rial Bold

tation title (1or 2

lines)

Sub heal

ding (24pt

Arial)

Date (24pt Arial)

Presen

tation title (1or 2
28pt Arial Bold

Sub heading (24pt Arial)

Date (24pt Arial)

lines)

Presentation title (1or 2 lines)
28pt Arial Bold

R

Page Heading (24pt Arial Bold) age Heading (24pt Arial Bold) age Heading (24pt Arial Bold)
Sub-heading (20/24pt Arial) Sub-heading (20/24pt Arial) Sub-heading (20/24pt Arial)
This is the first bullet|point (20/24pt Arial) This is the first bullet| point This is theffirst bullet point [P This is the first bullet/ point
Sub-text of bullet above (20/24pt Arial) Sub-text of bullet above Sub-text of bullet above Sub-text of bullet above
> This is the second bullet point > This is the second bullet point This is the|second bullet point This is the second bullet point
Sub-text of bullet above. Sometimes this text may fall Sub-text of bullet above. Sub-text of bullet above. Sub-text of bullet above.
onto twaq lines or more Sometimes this text may fall Sometimes this text may fall Sometimes this text may fall =——
’ ’ onto twa lines or more onto two lines or more onto twa lines or more
Third bullet point
Sub-text of bullet above. Sometimes this text may Third bullet point Third bullef point S Third bullet point
fall onto|two lines or more Sub-text of bullet above. Sub-text of bullet above. p
: X : . Sub-text of bullet above.
Sometimes this text may Sometimes this text ma) : .
. ) Sometimes this text may
fall onto/two lines or more fall onto two lines or mare

ion Title / Datel

ion Title / Datel

Talronto|

two fines or

ore

ion Title / Datel




Website

The website is designed to
create a clean structured
look in keeping with the
Grafik visual identity.

It is designed to be
informative while being easy
to navigate.

Note: This is the only
application where the
logotype is positioned on
the left.

This enables the logotype to
be aligned with the
navigation menu while
avoiding the risk of being cut
off by some web browsers if
it was positioned on the right
hand side.
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2(Q- Google

Google UK Apple (142)v GS1 | Home Page News.

[« »fc] @ g/ wonw grafikuk.comi

RAFIK Home Praclice Projects Clients Resources News&Press Contact Us

The art and science
of designing and

Grafik Archifeciure design buildable buildings. We aim to apply our
archiledts’ and designers’ vision to oplimise a client's brief, while
remaining rooted in the commercial world around us. Read More

The art and science of designing and making buidings
Comactls | Temsofise | FrieyFoliy | Envmemenisl Poliey | Acwssmisiity | Lins | Site Creciis

Projects

Residential

Mixed Use

Public Sector

Commercial Leisure & Retail

Home Praclice Projects Clients Resources MNews&Press ContactUs

Projects

Browntield sitas are of panticular inferest o clients and
we are pariicularly well placed to adise and assist on
site acquisition and gaining planning permission. We
belleve regeneralion will become an increasingly
important part of our work in bolh the urban and rural
emdronments. Mired use schemes are becoming
increasingly common and are an imponant elementin
developing sustainable communities. Our commitment
0 driving forward sustainable development
encompasses our relafionships with clients and
suppliers, our stall development and the way we
specify.

We work closely with all the major agencies involved in
sustanable construchon andior housing, including
English Pamnerships, CABE, SEEDA, Development
Corporations and most Local Autherities in London and
the South East.

Here is a selection of our case studies which show how
we approach each client and each project

The art and science of designing and making buldings
Comsctts | TermnofUse | Privacy Policy | Environmantal Policy | Acosssibiliy | Links | Sits Crosies

Projects

Residential
Sproughton Road

2 Harlow Gateway
Wherry Road

Mixed Use

Public Sector

Commercial, Leisure & Retail

Home Practice Projects Clients Resources News&Press Contact Us

Residential

Project name Harlow Gateway

Location Harlow, Essex

Client Barrait Developmenis

Completion date 5 our of 11 phases completed - final completion 2012
The briel The result

The Harlow Gateway Project is a regenerated brownfield site
‘owned by English Parinerships, close to Harlow railway
stalion and covering an area of 11 hectares. The master
plan forthe site included new homes. high quaitly letsure
and sports faciities and community faciies. Outline
planning consent was in place for 530 homes and
Intarested parias were invited 10 enter a two-stage bid
process complying with very rigid English Parinerships
criteria. Our brif was to create 3 scheme hat exceaded the
aspirations of the master pian, designing a flagship
development that demonstrated flexibillly and Increased the

The ant and science of designing and making bulidings

ComazUs | Temsoflss | PrivacyPoiicy | Emviremmantsl Policy | Acoamisily | Lines | Sita Crasits

The focus of our scheme was 3 series of green spaces
running through the cenire of the site, providing pedestrian
and cycle routes from the railway stalion, and containing 2
Sustainable Urban Drainage Stralegy. Our early urban
capacily studies showed scope for 750 to 1,000 homes it
deemed appropriate and our detailed planning submission
was ultimately cnosen. We included designs for rasidential
units of ane to four bedrooms on two to five storeys, from
‘apartments to family homes both for private cwner-
occuplers and social housing. The master plan was revised
and approved up to 750 homes on a phased basis.
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Drawing — title panel

This illustrates the recommended size and
positioning of the logotype and address

details on an existing AO-A2 drawing title No. Date Amendment Initials || No. Date Amendment Initials
panel with an overall dimension of 54.5mm x
75mm. < 75 b B
Client:
Only an approved digital version of the
logotype should be used.
Project:
On alternative versions of title panel the -
logotype and address details should be %0 6
; 54.5 R < 30 ——
reduced or enlarged proportionately. Drawmg_ Grafik Architecture ,
Station Court T +44 (0)1277 658 233 g%&pi%‘f‘;&‘s
. . Rev: Radford Way F +44 (0)1277 658 234 foprnEl BO
Scale: Status: Billericay design@grafikuk.com ?fgfi\iismb
. . Essex CM12 0DZ www.grafikuk.com
Date' DWg NO' Text is aligned
th G of GRAFIK
© THIS DRAWING IS THE COPYRIGHT OF GRAFIK ARCHITECTS. It shall not be in any way used or reproduced without their prior written consent Vi w;mc(;ted
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Signage

The logotype on all signage should
bleed on the right hand side as these
examples illustrate.

Allowances should be made in the
positioning of the logotype if the

sign is to be contained within a frame.
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Area for entry system
Does not print

Front door sign with entry system (300mm x 363mm)

Fence sign (300mm x 142mm)

Kerb sign (300mm x 80mm)

Reception sign with entry system (600mm x 420mm)



